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ABSTRACT: This study aims to explain three factors, namely the influence of the locus of control variable,
security perceptions, and attitudes towards the interest in using the Brimo application at the Denpasar Renon
branch of BRI Bank. This research is in the form of an associative causal relationship which was conducted in
Denpasar, Bali, Indonesia. The sample was obtained as many as 100 respondents through offline questionnaire
distribution using random sampling techniques in determining the research sample taken from customers using
the Brimo application at BRI Denpasar Renon Branch. The research instrument was processed using the
Validity and Reliability Test. The research data that has gone through the Classical Assumption Test are then
processed using descriptive and inferential statistical analysis in the form of Multiple Linear Regression to
answer the research hypothesis. The results show that simultaneously the independent variable is able to explain
the dependent variable by 67.90 percent. Partially locus of control, security perceptions, and attitudes each have
a positive and significant effect on the interest in using the Brimo application at the Denpasar Renon branch of
BRI Bank. The better the locus of control, the more interest in using the Brimo application will increase. The
better the perception of security, the more interest in using the Brimo application will increase. The better the
attitude the customer has, the more interest in using the Brimo application will increase.

Keywords -Organizational Citizenship Behavior, Job Satisfaction, PerceivedOrganizational Support

l. INTRODUCTION

The revolution in information technology is rapidly changing people's perspectives and behavior, both
in their style of communicating, working, and carrying out various commercial activities (Narwal and Sachdeva,
2013). Developments in information technology affect the banking sector that provides services to customers in
the use of information technology (Gunawan and Serlyna, 2018). The use of the internet has positively increased
the application of various banking solutions, one of which is realized through e-banking or internet banking
(Adeniran et al, 2020). Technological advances have also given rise to M banking or mobile banking which
allows users to make remote financial transactions using cellphones (Baabdullah et al, 2019). In addition,
another electronic payment product known as electronic money (E-Money) has developed, namely the amount
of monetary value stored in electronic media such as cards (Sigar, 2016).

BRImo is an application that combines the functions of mobile banking, internet banking and electronic
money in one application. The features owned by BRImo are the first BRImo feature is mobile banking.
Previously, BRI Bank had already had BRI mobile technology. However, BRImo is more sophisticated because
it combines the functions of mobile banking with electronic money (Thank) and internet banking in one
application at a time. Complete with a more attractive and more complete interface or appearance. BRImo can
be used for money transfers, electricity bills, to buying goods online.

BRImo's M banking feature is internet banking, which is a banking service that is carried out through
an internet banking application that is connected to the internet. BRI internet banking allows you to check
balances, transfer accounts, transfer transactions to fellow BRI banks or other banks, pay bills (telephone,
electricity, credit cards), to buy electronic money and cellular pulses.

The next BRImo M banking feature is electronic money or Thank. Thank is an electronic money
service owned by BRI bank. To start using the Add bank feature, you only need to have and register your phone
number as an account number. And also, have a smart phone or smartphone. What's unique, you don't have to be
a BRI Bank customer to be able to enjoy this feature. This flexibility makes Thank a solution for anyone, both
customers and people who do not have an account at BRI Bank. BRImo has a one stop solution for mobile
banking. Moreover, digital transactions using BRImo have various other conveniences, such as cash
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withdrawals at ATMs without a card and the availability of face recognition and finger print features so
customers can log in faster and more secure.

Behavioral interest is the desire (interest) for someone to do a certain behavior. This means that
someone's Interests to doing behavior is predicted by his attitude towards his behavior and how he thinks other
people will judge him if he does this behavior Jogiyanto (2017: 116). Arikunto (2016: 46) states that interest is a
person's awareness of an object, a problem or situation that has something to do with himself. The interest in
using the Brimo application by a customer involves the customer's confidence in a product so that a sense of
confidence in the correctness of the action is taken. Customer confidence in the decisions they take represents
the extent to which customers have confidence in their interest in choosing a product (Kusumastuti and Waluyo,
2013). In today's era of technological advancement, customers are of course using the Brimo application by
combining internet banking, mobile banking and electronic money applications and taking into account the
factors that affect user interest. Factors that need to be considered by companies such as locus of control,
security perceptions and attitudes in order to influence customers to make decisions to use products, especially
the Brimo application.

Locus of control is a description of a person's beliefs about the determinants of their behavior. Locus of
control is one of the factors that determines individual behavior. People who have an internal locus of control
have the belief that what happens to them, their failures, their successes are due to their own influence, while
people who have an external locus of control have an assumption that factors that exist from outside themselves
will influence them. behavior, such as chance, fate, and luck (Ghufron and Risnawita, 2014: 65). Locus of
control will be known when the user has used the Brimo application, which reflects the reciprocity between
users not using and after users using. The work that is done is felt to be more efficient using the Brimo
application than not using the Brimo application, so without realizing it will arise in the user to want to return to
using the Brimo application. As for the phenomenon that occurs at PT Bank Rakyat Indonesia regarding locus
of control because in humans we know the name locus of control or control center, it is this inner control that
determines whether or not a person is able to overcome the obstacles within himself in using the Brimo
application. Our people are still not familiar with transacting using the Brimo application and many don't even
understand it.

The highest number of Brimo application users was only 1.29%, while the target set by PT Bank
Rakyat Indonesia Denpasar Renon Branch was 2%. The inadequate achievement of the Brimo application at PT
Bank Rakyat Indonesia Denpasar Renon is due to the low interest in using the Brimo application, which is
thought to be caused by locus of control, security perceptions and attitudes.

Several studies linking locus of control to interest in use according to Adnyana and Purnami, (2016)
state that locus of

control has a positive and significant effect on interest, where the higher one's locus of control, the
more one's interest in using technology will increase. However, different research results revealed by Amalini,
et al. (2016) where locus of control does not significantly influence interest, it can be indicated that employees
do not surrender, do not depend on their hopes and goals on luck or fate, and difficulties in duty are not an
obstacle to achieve what they want and their success at work so that locus of control does not have a significant
impact on interest in work. It can be concluded that in terms of locus of control, customers still think that the
Brimo application service is still far from customer expectations, therefore it is necessary to immediately
conduct evaluations and improvements, such as by creating a network that is fast and easily accessible and the
appearance of the website to make it more attractive and not. make it difficult for customers.

Research that links perceptions of security to interest includes research conducted by Sudjatmika
(2017) on the effect of price, product reviews, convenience and security on purchase interest. The results
showed that security has a significant effect on interest, it can be seen that with the security guarantee provided,
it is expected that users can make transactions more safely and are not worried about fraud at the time of the
transaction. So that the security guarantee offered has a positive influence on online purchase interest. That is,
when the security guarantee offered by adequate company will make users make purchases online. However,
different results from research conducted by Priambodo and Prabawani (2016) state that security perceptions
have a negative and significant effect on interest. This shows that the lower the user's perceived risk, the higher
the interest in using electronic money services, on the other hand, if the user's perception is higher, the interest
in using electronic money services will decrease. It can be assumed that from the perspective of security
perceptions, they still think that the Brimo application service is still far from customer expectations, therefore it
is necessary to immediately carry out evaluations and improvements, such as maintaining this security, it is
necessary to pay attention to the bank issuer to minimize public perceptions of possible transaction risks. occurs,
as a result of transactions carried out electronically with the aim that Brimo application users avoid various
worries during transactions.

Research that links attitudes to interest, among others, is research conducted by Novita and Giantari
(2016). This study obtained results which state that perceived usefulness has a positive and also partially
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significant effect on intentions and on one's attitudes using internet banking in Denpasar City. . There is also a
positive and significant effect of attitude towards one's intention to use internet banking in Denpasar City. It was
also found that the intention to use internet banking in Denpasar City can be influenced by perceived usefulness
and attitude partially as a mediating variable. However, different results from the research conducted by Utami
et al. (2014) stated that attitudes have no effect on interest. Where this shows that differences in gender attitudes
have no effect on interest in purchasing products.

This research was conducted based on two reasons, namely: (1) the existence of a research problem
found in PT Bank Rakyat Indonesia Denpasar Renon Branch Office, (2) a research gap that has been disclosed,
where there are differences in the results of previous studies regarding the effect of locus of control, perceptions.
security, attitude toward usage interest. Based on the background description above which states that the results
of the research are inconsistent, the researchers are hereby interested in conducting further research on the
relationship between locus of control, security perceptions and attitudes towards interest in using the Brimo
application.

. THEORY AND HYPOTHESES

The Grand Theory used in this study, namely the Technology Acceptance Model (TAM), is a
framework developed by Fred D. Davis in 1986 (Harryanto et al, 2018). This model is a theory that offers a
strong and comprehensive analysis to predict technology acceptance and user behavior (Hajiyev and Chang,
2017). The TAM theory itself is a development of the Theory of Reasoned Action (TRA) which describes the
intention to use a new technology, which basically means that the intention is formed from two basic things,
namely related to social attitudes and pressure or subjective norms.

The TAM model is a type of theory that uses a behavioral theory approach which has a high intensity
of use in assessing the process of information technology adoption, related to various factors that can affect the
acceptance of the use of this technology (Fatmawati, 2015; Kucukusta et al., 2015 and Peiris et al., 2015). In this
model, there are two important elements that can influence the attitudes and behavioral intentions of individuals
to adopt new technologies, namely locus of control and perceptions of security (Nasri and Charfeddine, 2012).

The TAM (Technology Acceptance Model) model is one type of theory that uses a behavioral theory
approach with a high intensity of use in assessing the information technology adoption process, related to
various factors that can influence the acceptance of the use of technology (Fatmawati, 2015; Kucukusta) et al.,
2015 and Peiris et al., 2015). In this model, there are two important elements that can influence individual
interest in adopting new technology, namely locus of control (Nasri and Charfeddine, 2012).

Consumer interest in using the Brimo application is likely to have optimal benefits for customers after
using the mobile banking service (Ricmala, 2016; Sari and Mukhadis, 2017) states that locus of control has a
close relationship with interest, where the better the locus of control is felt. customers are then able to increase
customer interest in using mobile banking. Utami, et al (2018) said that individuals with internal locus of control
depend on themselves to decide what is right or wrong and is related to the success of using applications in
business. However, different research results were revealed by Amalini, et al. (2016) where locus of control did
not significantly influence interest.

Based on this analysis, the development of the hypothesis in this study can be formulated as follows:
H,: Locus of control has a positive and significant effect on interest in using the Brimo application

The TAM (Technology Acceptance Model) model is one type of theory that uses a behavioral theory
approach which examines the process of information technology adoption, related to various factors that can
influence the acceptance of the use of this technology (Fatmawati, 2015; Kucukusta et al., 2015 and Peiris et al.,
2015). This model has two important elements that can influence individual interest in adopting new
technologies, namely security perceptions (Nasri and Charfeddine, 2012).

Sudjatmika (2017) shows that security has a significant effect on interest. So that the security guarantee
offered has a positive influence on online purchase interest. Oktabriantono, et al (2017) stated that information
security is one of the important things that companies must pay attention to, especially for banking companies.
However, different results from research conducted by Priambodo and Prabawani (2016) state that security
perceptions have a negative and significant effect on interest. Based on this analysis, the development of the
hypothesis in this study can be formulated as follows:

H,: Perception of security has a positive and significant effect on interest in using the Brimo application

The Technology Acceptance Model (TAM) is a theory that offers a strong and comprehensive analysis
to predict technology acceptance and user behavior (Hajiyev and Chang, 2017). The TAM theory itself is a
development of the Theory of Reasoned Action (TRA) which describes the interest in using a new technology,
which is basically the interest formed from things related to attitudes.

The attitude of using the Brimo application continuously and periodically can foster long-term
relationships between customers and the bank. Therefore, to maintain long-term relationships with customers,
banks must always communicate with their customers so that customer attitudes can increase (Novita and
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Giantari, 2016). Consumer interest in using internet banking is likely to have optimal benefits that customers
will get after using the application service (Prabawalingga and Yadnyana, 2016). Arthana and Rukhviyanti
(2015) state that if an information system technology is considered beneficial for its users, the positive feelings
it will generate will also be greater. However, different results from the research conducted by Utami et al.
(2014) stated that attitudes have no effect on interest. Based on this analysis, the development of the hypothesis
in this study can be formulated as follows:

Hs: Attitude has a positive and significant effect on interest in using the Brimo application

1. RESEARCH METHOD

This research is classified as associative (relationship) which is carried out to explain the variables
studied. The independent variables are locus of control (X;), perception of security (X,) and attitude (X3) and
The dependent variable is interest in use (Y).The population in this study were 16,624 customers using the
Brimo application at PT Bank Rakyat Indonesia Denpasar Renon Branch. Based on the calculations with the
Slovin formula above, the minimum number of samples targeted in the study is 100 people. The sampling
method in this study is proportionate sampling or sampling proportionally to each customer. Meanwhile, the
determination of respondents using random sampling (random sampling) on the customer list. The data
collection method used in this study was interviews, the researcher conducted a preliminary study to find the
problems that had to be researched. Interviews were conducted with informants, namely employees of Adiwana
Unagi Suites regarding the variables in this study and the survey used a questionnaire, the data collection
method was by submitting several statement items in the form of a questionnaire to respondents to then be given
answers.The research instrument used in this study was a questionnaire using a five-point Likert scale.This
study uses path analysis techniques.Before the path analysis is carried out in the regression model, the data is
tested for validity and reliability. The data collection method is done by using a questionnaire. Data obtained
from the distribution of the research instrument as a whole, then checked, tabulated, discrened, and analyzed to
answer and discuss the issues raised. The question or statement used is the Likert Summated Ratings (LSR)
method, with alternative options of 1 to 5.This study uses multiple linear regression.This analysis is used to
determine changes in interest that are influenced by locus of control, security perceptions and attitudes
Sugiyono, (2017: 293).

V. RESULT AND DISCUSSION

The data analyzed in this study is based on the results of the collection from the distribution of
questionnaires to all respondents as many as 100 people. The collected questionnaires are then checked to
ensure the completeness of the questionnaires that have been filled in by the respondents.

When viewed by gender, the number of male respondents was 57 people with a percentage of 57.0
percent while female respondents were 43 people with a percentage of 43.0 percent.The characteristics of
respondents based on age indicate that there are more respondents aged between 26 to 35 years, namely 45
people with a percentage of 45.0 percent, the age of respondents over 36 years is 41 people with a percentage of
41.0 percent, and the age of the respondents with the smallest number with the characteristics 14 people under
25 years old with a percentage of 14.0 percent.The majority of respondents' characteristics work as
entrepreneurs, namely 40 people with a percentage of 40.0 percent, followed by 34 people working as civil
servants with a percentage of 34.0 percent and private jobs as many as 26 people with a percentage of 26.0
percent.

Testing the validity of this instrument uses the validity of the criteria calculated through the corrected
item correlation analysis, the research instrument is said to be valid if it has a correlation coefficient above 0.30
(Sugiyono 2017: 268). Validity testing uses a measuring instrument in the form of a computer program, namely
SPSS (Statistical Package for the Social Science), and if a measuring instrument has a significant correlation
between the item score and the total score, it is said that the score tool is valid. The results of the research
instrument test showed that all question items from the four variables studied (locus of control, security
perceptions, attitudes and interests) were valid (the coefficient was above 0.30).

The results of the research instrument test showed that all the question items from the four variables
studied (locus of control, security perceptions, attitudes and interests) had shown a good level of reliability
(Cronbach's Alpha (a) correlation coefficient was above 0.60. research (the questionnaire can be used and
distributed to all respondents who have been determined in this study.

Based on the normality test using the One-Sample Kolmogorov-Smirnov Test, it shows that the
Kolmogorov-Smirnov value is 0.070 and the asymp sig (2-tailed) is 0.200. The Kolmogorov-Smirnov value is
greater than the Kolmogorov-Smirnov table value of 0.05. The data used in this study are normally distributed,
S0 it can be concluded that the model fulfills the assumption of normality.

The test in this study used a plot graph between the predictive value of the dependent variable, namely
ZPRED and its residual SRESID. Heteroscedasticity does not occur if there is no clear pattern, and the dots
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spread above and below the 0 on the Y axis (Ghozali, 2018: 141). The results of the heteroscedasticity test are
shown in Figure 1.
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Figure 1.Heteroscedasticity Test Results

Based on Figure 1, it can be seen that the distribution of data plots for this regression looks to be spread
randomly, the distribution of data does not collect in one corner / part, it can be concluded that there is no
heteroscedastity, so it can be said that the data is homogeneous. The multicollinearity test results showed that the
locus of control variable had tolerance and VIF values of 0.327> 0.10 and 3.059 <10. The security perception
variable has tolerance and VIF values of 0.381> 0.10 and 2.625 <10. The attitude variable has tolerance and VIF
values of 0.647> 0.10 and 1.546 <10. This means that there is no multicollinearity between the locus of control
variables, the perception of security. and attitude.

The multiple linear regression method was used in this study to determine the effect of locus of control
(X1), security perception (X2), attitude (X3) and interest in using the Brimo application (). This method was
tested using a computer system in the form of SPSS.25 as follows:

Table 1. Results of Multiple Linear Regression Analysis

Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Std. Tolerance
Model B Error Beta t Sig. VIF
1 (Constant) 0.312 0.225 1.384| 0.170
Locus of 0.310 0.095 0.325| 3.259| 0.002 0.327| 3.059
control
Security 0.253 0.088 0.264| 2.858| 0.005 0.381| 2.625
perception
Attitude 0.345 0.066 0.372| 5.252| 0.000 0.647| 1.546

The results of the multiple linear regression analysis produced the following equation:
Y =0.312 + 0.310 X1 + 0.253 X2+0.345X3

Locus of control has a positive and significant effect on the interest in using the Brimo application seen
from the significance value for the locus of control variable of 0.002 less than 0.05 with a positive coefficient
value of 0.325 so that Hy is rejected and H1 is accepted. These results indicate that the better the locus of control
for Brimo application users will have an impact on the increased interest in using the Brimo application at PT
Bank Rakyat Indonesia.

When the locus of control for Brimo application users is well established, and customers trust and
believe that the Brimo application is very safe to use when making transactions, the Brimo application really
helps their work and the Brimo application is very useful in making payments. A good locus of control can have
implications for the interest in using the Brimo application which is getting better which will be reflected by
having a good reference interest, explorative in looking for product advantages, security when transactions, and
preferential in using the Brimo application.
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The results of this study support most of the research results which state that locus of control has a
positive and significant effect on interest (Ricmala, 2016; Sari and Mukhadis, 2017; Utami, et al., 2018).

Locus of control has a positive and significant effect on the interest in using the Brimo application seen
from the significance value for the locus of control variable of 0.002 less than 0.05 with a positive coefficient
value of 0.325 so that Hy is rejected and H; is accepted. These results indicate that the better the locus of control
for Brimo application users will have an impact on the increased interest in using the Brimo application at PT
Bank Rakyat Indonesia.

When the locus of control for Brimo application users is well established, and customers trust and
believe that the Brimo application is very safe to use when making transactions, the Brimo application really
helps their work and the Brimo application is very useful in making payments. A good locus of control can have
implications for the interest in using the Brimo application which is getting better which will be reflected by
having a good reference interest, explorative in looking for product advantages, security when transactions, and
preferential in using the Brimo application.

The results of this study support most of the research results which state that locus of control has a
positive and significant effect on interest (Ricmala, 2016; Sari and Mukhadis, 2017; Utami, et al., 2018).

Attitudes have a positive and significant effect on the interest in using the Brimo application, seen from
the significance value for the attitude variable of 0.000 less than 0.05 with a positive coefficient value of 0.372
so that HO is rejected and H1 is accepted. These results indicate that the more positive the attitude of Brimo
application users will have an impact on the increased interest in using the Brimo application at PT Bank Rakyat
Indonesia.

This research shows that when the attitude of the Brimo application user is well established, and the
customer knowledge is very good, the customer feels happy using the Brimo application and the customer feels
ready to use the Brimo application. Having a positive attitude can have implications for the interest in using the
Brimo application which is getting better which will be reflected by having a good reference interest,
explorative in looking for product advantages, security during transactions, and preferential in using the Brimo
application.

The results of this study support most of the research results which state that attitudes have a positive
and significant effect on interest (Novita and Giantari, 2016; Prabawalingga and Yadnyana, 2016; Arthana and
Rukhviyanti, 2015).

V. CONCLUSION

The conclusion is that Locus of control has a positive and significant effect on the interest in using the
Brimo application. The better the locus of control that is established will have an impact on the increased
interest in using the Brimo application. Perception of security has a positive and significant effect on interest in
using the Brimo application. This shows that a better perception of security will increase interest in using the
Brimo application. Attitudes have a positive and significant effect on the interest in using the Brimo application.
This shows that with a positive attitude, customers will use the Brimo application maximally so that there will
be an increase in interest in using the Brimo application.

The results of this study provide theoretical implications for the development of accounting science,
particularly regarding locus of control, security perceptions, attitudes and interests in using the Brimo
application. In this study, it shows that locus of control has a positive and significant effect on the interest in
using the Brimo application, security perceptions have a positive and significant effect on the interest in using
the Brimo application, and attitudes have a positive and significant effect on the interest in using the Brimo
application. Thus, it is hoped that this research can become empirical evidence for future research with related
variables.The results of this study indicate that to increase interest in using the Brimo application at PT Bank
Rakyat Indonesia Denpasar Renon branch it is important to pay attention to locus of control, security
perceptions and attitudes. This shows that the factors of locus of control, security perceptions and attitudes are
very influencing in increasing interest in using the Brimo application to achieve company goals. Companies
should pay attention to the network of locus of control, security perceptions and attitudes of Brimo application
users.

This research is limited to examining the locus of control variable, security perceptions, attitudes and
interests so that it cannot examine more deeply the factors outside these variables. The next researcher can use
other variables if they affect interest. The sample in the study was taken using the proportionate sampling
technique, then for future research, other sampling techniques can be applied so that the research results can be
generalized. This study uses a cross-sectional time plan or at a certain point in time, therefore this research is
important to do again in future.
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